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From the perspective of corporate marketing, advertising and promotional 
activities are not a sole but an integrated and  important part established on the base of 
enterprise's overall marketing strategy. Advertising is a component of the whole 
corporate marketing activities; thus advertising activities have to conform to general 
principles of the marketing system; advertising activities reflects the overall corporate 
marketing ideas and supports corporate marketing strategy. By studying current 
situation of Vietnamese textiles exports to European market, this thesis aims to 
identify the role of advertising in this industry and suggest some corresponding 
solutions. 
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1  绪论 






































1  绪论 
本文引用的全部数据通过以下资料收集： 
  - 贸易部的综合数据 
  - 越南纺织总公司-VINATEX提供的数据 
  - 胡志明市纺织协会提供的数据 
  - 贸易部、财政部、Vinatex、海关的官方网页提供的数据。 
  - 贸易部、越南纺织协会发行的相关资料、报刊 






























































































促进出口比促进销售的范围小， CBI Bulletin（荷兰）报刊控制经理，H. H. 
Leerenveld 先生，在12/1993号报刊中写到“促进出口是得到政府支持，满足顾
客需求、加速出口增长的服务行为”。这就是各种活动便增加、加速出口，也
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